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Advertising 
Snapshot

• Over 10,000 members throughout BC 

• 25,000 + monthly average website 

visitors

 

• Above industry average campaign open 

rates 



Explore BCACC 
Advertising Streams

Connect with BCACC 

members through multiple 

channels.

From standalone email campaigns to simple 

weekly digest classified ads, we've got an 

advertising stream to suit your needs.



WE RESERVE THE RIGHT TO NOT RUN 

ADS:

ADVERTISEMENTS ARE ANY OF THE 

FOLLOWING:

That are contrary to BCACC's values or 

might pose a legal, reputational or 

financial risk to BCACC

That include disrespectful language 

towards clients

That are disrespectful of diversity 

That are in direct violation of the human 

rights code

That promise a cure

Professional development and continuing 

education opportunities (e.g., workshops, 

seminars, conferences, events and 

courses) 

Job and career postings

Supervision and internship postings by 

students/supervisees

Groups/workshops for clients 

Office space wanted/available 

Services for clients or 

counsellors

Calls for papers/research 

notices 

That include the use of illegal 

substances in experiential 

settings

That includes sexual touch in 

experiential settings

From advertisers who do not 

follow good business 

practices/engaging in the above 

practices 

ALL ADVERTISING SUBMISSIONS ARE SUBJECT TO BCACC APPROVAL.



Payment & 
Cancellation Policy
• BCACC issues invoices through QuickBooks and accepts all 

major credit cards for payment.

 

• All advertising invoices must be paid within 14 days; unpaid 

invoices will prevent advertisers from booking or running 

additional ads. All invoices must be paid before the publication 

date of your ad. 

• Cancellations of Premium and Feature ads made less than 60 

days before the scheduled date are non-refundable and will 

not be credited.

•  Cancellations made more than 60 days in advance may be 

credited toward future Premium or Feature ads within the 

same calendar year.

• Cancellations of Classified ads may be credited toward other 

advertising within the same calendar year.



Premium 
Ad

Premium ads are stand-alone email 

broadcasts sent to more than 7000 

subscribers. Three ads are scheduled 

each week and are sent on Tuesdays, 

Thursdays, and Saturdays. 

Ads are booked on a first-come, first-

served basis, and we recommend 

reserving well in advance if you need a 

specific week.

The Fine Print

Advertisers may submit materials in one of the following formats:

• Text: Up to 150 words (no exceptions)

OR 

• Graphic: All information in a fully graphic format

Text Format – Advertiser Provides:

• A 600×480 graphic of your business logo or another graphic of your choice

• Up to 150 words (links may be included)

• URL link for the call-to-action button

• Preferred subject line

Graphic Format – Advertiser Provides:

• A 600×480 pixel image (JPG or PNG)

• URL link for the call-to-action button

• Preferred subject line

All ad elements must be provided at least one week in advance of your reserved date. 

This ensures sufficient time to send you a proof of your ad and make any requested 

edits before the scheduled send date.



Premium Ad Layout & Sample

Cost

• Members: $350 (includes GST)

• Non-Members: $550 (includes GST)

All ads are subject to BCACC approval.

Workshop ads must include a workshop price 

or a link to a webpage where the price is clearly 

displayed.

To book your Premium Ad, email 

advertising@bcacc.ca.

mailto:advertising@bcacc.ca


Feature 
Ad

Feature Ads are placements within 

Mind|Full, our weekly e-newsletter 

sent every Friday to more than 

8,500+ subscribers. Two ads are 

available each week. Ads are 

booked on a first-come, first-served 

basis, and we recommend reserving 

well in advance if you require a 

specific week.

The Fine Print

Advertiser provides:

• A 600×200 pixel image (PNG or JPG)

• Up to 100 words of text

• URL link for the call-to-action button

All ad elements must be submitted at least one week in advance of your 

reserved date. This ensures ample time to provide a proof of your ad and make 

any necessary edits before it is published.



Feature Ad Layout & 

Sample
Cost

• Members: $200 (includes GST)

• Non-Members: $350 (includes GST)

All ads are subject to approval by BCACC.

Workshop ads must include the workshop price or 

a link to a webpage where the price is clearly 

displayed.

To book your Feature Ad, email 

advertising@bcacc.ca.

mailto:advertising@bcacc.ca


Professional 
Development 
Classified

Professional Development Classified 

Ads are featured in Mind|Full, our 

weekly e-newsletter sent every 

Friday to over 8,500+ subscribers. 

Listings appear in a digest format 

with links directing readers to the full 

posting within the BCACC Member 

Portal.

The Fine Print

Advertiser provides:

• Up to 200 words of text in an unformatted Word or plain text file

Ad content must be submitted by Monday of each week for 

inclusion in that Friday’s e-newsletter.

Ads are displayed in digest format and do not include graphics.

You may include links to your website or to photos hosted on your 

website.



Professional Development 

Classified Layout & Sample

Your paragraph text

Cost:

• Members: $30 per placement/week 

(includes GST)

•  Non-Members: $60 per placement/week 

(includes GST)

To book your ad, send your ad copy and 

indicate the number of weeks you would like 

it to run to advertising@bcacc.ca.

All ads are subject to approval by BCACC.

mailto:advertising@bcacc.ca


Insights 
Magazine

BCACC’s Insights magazine is a 
publication created for and by 
Registered Clinical Counsellors 
and allied professionals 
committed to improving the lives 
of their clients.
Insights provides resources and 
information to support BCACC 
members in delivering 
responsive, accountable, and 
ethical practices.

The Fine Print

Published under the guidance of the BCACC Editorial Advisory Committee, Insights is 

released three times a year by Page One Publishing.

We invite you to get involved in Insights in several ways:

• Contribute as a volunteer writer

• Suggest topics you’d like to see covered

• Participate in online blog discussions about articles you’ve read

• Share your feedback and comments about the magazine at any time

If you are interested in writing for Insights, please review our Writer’s Guidelines.

Cost:

• Inside Front Cover: $1,850 (annual bookings only)

• Inside Back Cover: $1,500

• Outside Back Cover: $3,500

Let us know if you are interested in booking a full year (4 issues).

To place your ad in Insights Magazine, email advertising@bcacc.ca

mailto:advertising@bcacc.ca


Career 
Listings

Find the Right Registered Clinical 

Counsellor for Your Team

Career listings are featured on an 

exclusive webpage within the BCACC 

Member Portal and are also highlighted 

in Mind|Full, our weekly e-newsletter 

sent to over 6000 subscribers.

The Fine Print

To submit a career listing, complete and submit the form at: 

https://bcacc.ca/advertise-with-us/

Career postings remain active for 30 days from the date of 

placement.

Cost:

• Members: $100 (includes GST)

• Non-Members: $300 (includes GST)



Career Listing Layout & 

Sample



Office 
Space 
Listings

Listings are featured on an 

exclusive webpage within the 

BCACC Member Portal and 

are also linked in Mind|Full, 

our weekly e-newsletter sent 

to over 8,500+ subscribers.

The Fine Print

Advertiser provides:

• Up to 100 words of text in an unformatted Word or plain text file, 

submitted to advertising@bcacc.ca

• Complete contact information

All ad content must be submitted by Monday of each week for 

inclusion in that Friday’s e-newsletter.

Ads do not include graphics. You may include links to your website or 

to photos hosted on your website.

Cost:

• Members: Free; postings remain active for up to 60 days

• Non-Members: $60 per week (includes GST)

mailto:advertising@bcacc.ca


Need 

help?

Let's chat. 
For further information, please 

contact: advertising@bcacc.ca

www.bcacc.ca

mailto:advertising@bcacc.ca
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